
Consuela Boyer 

09/13/11 

GRD 3910  

Worksheet 1 – “Modernism” by Malcolm Bernard 

 

1. Modernism refers to a set of aesthetic movements that emerged in Europe in the 1880s. 

However, modernity refers to the experience of living in the modern world. We experience 

things like TiVo and air-cushioned athletic shoes in our present world we live in now, whereas 

people back in the 1700s didn’t have these things.  

a. Aesthetic self-reflexiveness- to consider, or think about, one’s own practice by using 

that practice. 

b. Montage- the disruption of sequence and narrative by juxtaposing items from different 

sources; “cut and paste”. 

c. Paradox, ambiguity and uncertainty - means “beyond belief” and alludes to the sense of 

the absurd or enigmatic in a work. indicate either the absence of a single, clear meaning 

or the presence of multiple contradictory meanings. 

d. Integrated individual subject- means that individuals are no longer consistent or in 

harmony with themselves, rather they are presented as divided, driven by inner conflict 

or torment in some way. 

e. Belief in progress -  

2. Barnard did a comparison between capitalist and feudal economies, because the rise of the 

capitalist economy from a feudal economy brought about a new way of life. Things such as 

population, science, technology, industrial production and consumption developed and grew. 

This brought together new experiences into the world. Design that existed in feudalism was 

ornamented and decorated.  

3.  

a. The rejection of ornament and the favoring of “clean”, “simple”, “non-decorated” 

graphics often in the interest of “clarity” or the function that the design is to perform. 

b. The concentration on modernism’s “improving” energies. 

4. Ambiguity and uncertainty is related to the disintegration of subjectivity.  

5. Soffici’s BIFSZF is an example of a montage. It is an example of a montage, because this book 

cover combines various sources to break up the conventional page layout. The sources used 

were woodblock printed type, letters from existing posters and elements from photo-

engravings. 

6. Ilya Zdanevitch’s Bearded Heart is an example of a paradox. It is an example of a paradox, 

because it is hard to tell the meaning of this theatre poster. There are certain parts that seem 

like it make sense, but there are also pieces that don’t make any sense at all. The way it should 

be interpreted and the meaning behind everything on the poster in uncertain.  
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7. If a design is considered to be “timeless”, this means that people of any age will be able to 

understand it. 

8. I agree with Barnard’s statement that there can be no such thing as non-cultural 

communication. People from different cultures interpret things differently. Colors, shapes, signs, 

code and lines all mean something different in other cultures. If a person were to even try to 

create a design that would demonstrate non-cultural communication would be close to 

impossible, because there would have to be something that literally everyone can interpret the 

same. However, there will be people that would interpret it differently.  Then, of course, you 

have language barriers. Plus, I believe that it would have to take a culturally unbiased person to 

create such a design. Like most, that person would have a hard time creating a design with non-

cultural communication without referring to their own culture.  

9. They needed a logo that was innovative, uncluttered, and shows the concern for creating 

harmonious visual relationships that could have a transformative effect in broader spheres of 

life. Yes, it was effective. 

10.  

a. Despero’s Nail Book shows there were more ways to draw attention to a design beyond 

text despite how things were done in the 19th century. 

b.  Even though paradox designs such as Ilya Zdanevitch’s Party of the Bearded Heart and 

Hannah Hock’s The Pretty Maiden were busy and confused, they were still able to 

convey a message through their chaotic state. 

c. El Lissitzky’s  TINTE showed that people used other forms of media for graphic design 

other than text and illustrated imagery. 
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