
1) Tivo and air-cushioned athletic shoes are objects/ examples of modernity. They did not make a break through in modern 
conciousness persay. The shoes and Tivo also make life more comfortable. Tivo leads to instant gratification and air-cush-
ioned shoes should make running/walking easier also. These ideas lead to “perfection” of our reality and impatience. 

2) The Five Main Themes of Modernism: 
a) Aesthetic Self-Reflexivity
b)Montage 
c)Paradox 
d)Absence of Unified and Consistent Subjectivity 
e)Belief in Progress

3) Feudalistic Design specialized in ornamentation and illustration, usually of religious texts or fables.

4) Most graphic designers have only focused on two aspects of modernism:

a) Rejection of ornamentation and favoring of clear, simple graphics for clarity and function (related to hoe the design 
must “perform”.) 

b) Concentration on modernism’s “improving energies.”

5) Other than the complete absence of subjectivity as a theme, Paradox is the overall theme associated with the disentegra-
tion of subjectivity. Multiple meanings can be found (or perhaps lost in the crowd) and some meanings may be uncertain. 

6) Soffici used montage to create BIFSZF because it combines woodblock printed type with letters from posters and photo-
engraving elements. 

7) Bearded Heart is an example of paradox because it has multiple meanings depending on whether it is read from left to 
right or from top to bottom. Some words and phrases make sense, and others do not. And the imagery is completely mean-
ingless. 

8) Timeless design is design that isn’t going anywhere, anytime soon. It has staying power. This means it must comunicate 
clearly and is very recognizable. Take Paul Rand’s logo for ABC television for example. 

9) Communication is very cultural. Communication itself is derived from culture. Without culture, there’d be no need for 
communication. Culture itself IS communication. The clothes you wear, the music you grew up with, the colors and food 
you like are all forms of culture AND communicating that at the same time. Also, cultures don’t all communicate in the 
same way. Even when a language is translated, some of the conotations and culture are lost in translation. 

10) Corporations have a concern to create harmonious visual relationships that can have a transformative effect on a 
broader sphere of life. They must also remain progressive and inventive making sure their presence is felt in everyday as-
pects of society. A simple, clean, memorable logo is formative for this process.

11)
a) Milton Glaser’s timeless “I heart NY” has become a timeless trademark for NYC and has contributed to the city’s prog-
ress
b) Aesthetic Self Reflexivity is becoming a more common trend in art of all different kinds today, but especially in the re-
cent works of Greg Lamarche.  http://www.greglamarche.com/home.htm 
c) LRG clothing company is creating murals nationwide which have no true meaning or context, that paradoxically, adver-
tise the company.
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unclear: How are perfection of reality and impatience relevant to this essay?
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The point is that prior to capitalism there was no graphic design, per se. Graphic design is part of the modern world.
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The ABC logo has been longlasting in the US, but would Barnard say this makes it truly universal? How would the ABC logo have gone over in  1450 or 1799?
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11 a. Review Barnard on "timeless" design. Assignment is about modernism.
b. Interesting work but he seems to be a fine artist. 
c. How can murals not have context? You might compare this sort of "paradox" to the paradox of Zdanevich since it sounds like these is indeed some message to be communicated


